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SPECIAL THANKS TO OUR ANCHORS!



AGENDA
 WELCOME AND INTRODUCTIONS
 Chris Kidd, Director of Economic Development, 

University System of Georgia + MAX Board Lead for MAX 
Minutes

 ANNUAL ECONOMIC DEVELOPMENT UPDATE
 Marion Phillips, Research Manager, Georgia Power 

Economic Development + MAX Executive Officer

 Q&A
 CLOSING REMARKS
 Chris Kidd



ANNUAL ECONOMIC DEVELOPMENT UPDATE



MAX MINUTES
Economic Development Overview 
Marion Phillips
Research Manager, Georgia Power
Economic Development



Georgia Power Economic Development

Our Focus Areas 

Recruit Industry: Grow Revenue, Jobs, and Capital Investment. Help companies navigate the site 
selection journey while working alongside state, regional, and local partners. Focus on business 
recruitment and expansion opportunities.

Develop Communities: Develop Georgia Communities. Cultivate long-term meaningful relationships 
around the state and ensure we are supporting our local leaders and development authorities. Create 
programs and invest dollars into initiatives that support communities’ growth, development, and 
revitalization.

Create Solutions: Produce innovative tools and resources that support and promote Georgia as a top 
state for job growth and investment and help creatively tell our story.



All We Do Is Win
Jobs Capital Investment

Area Development magazine

“Top State for Business”
for 12 years

Site Selection magazine

“Top Utility for 
Economic Development”

for 27 years

Business Facilities magazine

“Top Utility in
Economic Development”

for 4 years
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2025 Results



Foreign Direct Investment (FDI)

35%
of Jobs

41%
of Capital Investment

31%
of Projects

Country Projects Percent

South Korea 9 25%

Belgium 5 14%

Canada 3 8%

China 3 8%

Germany 3 8%



Top Location Decision Factors ’24 ’23 ’22 ‘21 ‘20 ‘19 ‘18 ‘17 ‘16 ’15 ’14

Energy Availability 1 14 4 3 3 7 8 13 8 10 9

Quality of Life 2 7 2 11 4 4 6 4 10 3 X

Construction Costs 2 13 5 11 6 5 10 5 4 4 2

ICT, Broadband 2 5 6 X X X X X X X X

Labor Costs 3 1 1 1 5 3 2 2 3 6 6
Responsive State & Local Government 4 15 X X X X X X X X X

Skilled Labor 5 2 3 2 1 2 1 3 2 1 5

Property Tax 5 X X X X X X X X X X

State & Local Incentives 6 11 13 8 9 14 7 9 5 9 X

Highway 7 9 11 5 2 1 3 1 1 2 1

Available Buildings 7 X 15 15 14 12 9 14 11 5 4

Corporate Tax Rate 8 9 7 7 7 6 4 8 6 7 10

Available Land 9 X 10 19 16 X X X X X X

Energy Costs 9 7 8 X X X X X X X X

Decision Factors

X indicates not included in the rankings for that year

Source: Area Development Magazine, Survey of Corporate Decision Makers, Q1 2025



Quick Thoughts on Data Centers

 Data Centers DO NOT cause rates to increase. It’s actually the 
opposite.

 Base rates are frozen for the next three years, and CEO Kim 
Greene announced rate decrease later this year.

 Georgia Power implemented rules and regulations to make sure 
Data Centers pay their way:

 Longer term contracts (at least 15 years)

 Performance and credit provisions (require letter of credit)

 Minimum bill provisions based on what GPC has to build

 Contract termination provisions

 Data Centers provide substantial property tax revenue, 
community support, improved connectivity, and increased 
reliability.



#8
Largest Metro Area 

by Population
(U.S. Census Bureau 2025)

#5
MSA for Project Job Growth

(2025 – 2030)
(Lightcast 2025.4Q)

3.3M
2025 Jobs

(Lightcast 2025.4Q)

Atlanta MSA Stats

+176K
Projected Job Growth 

(2025 – 2030)
(Lightcast 2025.4Q)



Population Characteristics

Source: Lightcast 2025.4Q



Atlanta’s Largest Employers

Source: Metro Atlanta Top Employers, Metro Atlanta Chamber, 2025



Atlanta’s Largest Industries
Industry Job Growth 

(2025 – 30)

General Medical & 
Surgical Hospitals 9,701

Offices of Physicians 8,405

Insurance Agencies & 
Brokers 7,582

General Warehousing & 
Storage 7,337

Corporate, Subsidiary, & 
Regional Managing Offices 5,049

Source: Lightcast 2025.4Q



Largest Growing Occupations
Occupation 2025 Jobs 2030 Jobs 2025 – 2030 

Change
Median Hourly 

Earnings
Home Health and Personal Care Aides 39,640 45,774 6,134 $13.99
Registered Nurses 58,493 63,525 5,032 $46.01
Fast Food and Counter Workers 83,628 88,162 4,534 $12.73
General and Operations Managers 73,439 77,749 4,311 $50.68
Stockers and Order Fillers 53,018 57,008 3,990 $17.62
Insurance Sales Agents 22,606 26,085 3,480 $28.58
Heavy and Tractor-Trailer Truck Drivers 50,948 54,345 3,397 $27.89
Software Developers 38,794 42,178 3,385 $63.43
Laborers and Freight, Stock, and Material Movers, Hand 79,114 82,064 2,951 $18.64
Cooks, Restaurant 33,465 36,375 2,910 $16.93
Retail Salespersons 86,467 89,008 2,541 $14.61
Medical Assistants 16,576 18,884 2,307 $20.43
Management Analysts 34,625 36,842 2,216 $51.22
Business Operations Specialists, All Other 51,986 53,967 1,981 $37.41
Nurse Practitioners 7,026 8,995 1,969 $60.97

Source: Lightcast 2025.4Q



Job Posting Analysis

Source: Lightcast 2025.4Q



Top Qualifications

Source: Lightcast 2025.4Q



Top Software Skills

Source: Lightcast 2025.4Q



Thank you!
Marion Phillips
Research Manager
mophilli@southernco.com



WRAP UP



WE WOULD 
LOVE TO HEAR 
FROM YOU…
THROUGH OUR 
ANNUAL 
SURVEY!!!





SPECIAL THANKS TO OUR ANCHORS!
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